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Take a hard

hen Lady Gaga took

Mascu“nity is one the stage at the recent
of the hottest MDA Hoes Mimi
trends of the backsho: i sh wasdoing more
u pcoming season :]:::::;‘I:'rl‘llill‘l‘lll.ll‘lli]lghl'l’:llll'r-t‘gﬂ- Jo
and a new wave of  econe o it fabion dicates,
power dressing is

hitting CatwalkS some cases, vaguely androgynous
WOI"dWidE, WI’itES (.Imll"lilll‘“mnin ries of the fashion
Kavita Daswani world offered up lots of menswear

into one of the hottest rends of the
season - masculine, powerful and,

her get-up that night also tapped
m-.pm l[ Itmi\on lh{‘dll‘llllln-

extension of the boyfriend je
and brogues sported by women

in the past couple of seasons, the
new masculine pitch in high-end

and political references:
Middleton as a new fashion force,

companies 3
according to the US Census Humm
more wormen than ever are starting
in the L
trends are recorded in the
M study by
MasterCard Worldwide showed that
per cent of small and medium
businesses throughout the region
are now run by women, with annual
average growth rates unning from
eight 1o 42 per cent depending on
the country.
“This masculine look “signals a
tum towards seriousness and
& . no-nonsense profession:
and not just at work”, says
Constance Dunn, author of the
2000 style book Practical Glarmaotr.
“Women in all spheres have
rethink and re-evaluate their lives,
futures and most fundamental
attitudes.” Dunn says that the
lacklustre global economics of the
past few years has had a lot o do
with the trend; women now have to
be even more conscious about their
appearance when competing for
jobs ina restricted market,

“The use of masculine fabrics,
subdued colours and prints, le\-.m
silhouettes and few details
frills, bows or lace
serious” shifi that i
wornen,” she says. “The powe
dressing trend is a logical response
1o the need felt by women to shorten
the reins and exert more control
over our destinies.
¢ social undercurrent aside,
cr, women still want to look

m,

Power dressers from top: former
British prime minister Lady Margaret
Thatcher; US Secretary of State
Hillary Rodham Clinton; France's first
lady Carla Bruni-Sarkozy; Thai Prime
Minister Yingluck Shinawatra.

Left: Kate Middleton
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edged clothing, Susanna F orest,

boutigue, has m:z(lr.l.b-plu.
career out of dressing powerful
women; she regularly wm!-. 13
sulits to US Secre
Rodham Clinton, and has mnf'l«-d
the likes of singer Barbra Streisand.
Sheidl foza, the Queen of ()
whao has been listed by Forbe
magazine as one of the world
mast powerful women and has
gnlu:\l \'mrr'rl Fair's recent

is a customer.

it

whao have
Forest’s signature I:)r.l.

involves sculpted jackets,

strong shoulders, a perfect fit.

ol skirts skim the

aired with high

tweeds, fine
delicate silk for
ted

5 the new nmpILL\Mm
much more polished way of
ssing has a bot to do with the
world’s -
—rovals: the Duchess of Cambridge
aka Kate Middleton, and Princess
Charlene of Monaco,

"I have women coming in here
with pictures of these royals on their
BlackBerries, telling me that's what
Ihej want to dress like,” says Forest.

“[t's even more important now.,

These past few years people couldn't
find jobs. So women dn'uu.lllm,
their own bu 1 learning
how to look su

InHong knm\. that power-player
aestheti long been popula
with women - whether focused on
careers or not - typically preferring a
Chanel boucle suit and
]mmp:i overa H(!:ll_\'\Li
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ladies-who- Ium.h =l Hong Kong
stylist Tina Leung, who has styled

wirepreneur Michelle
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a b |J\lz-m-d
mdwuhmt_\ in eurrent collections,
“Lry not to follow trends oo
much, but just add a dash here and
there if they're comfortable with it

she say d look for a well-cut
erwith .mmn,-_-.hmlhlw anda
nipped-in waist, This would fit
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